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1. intuitive 
2. objective 
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1. marketing mix (Product, Price, Promotion  and  Place) (4P) 



    

 

  

                                                                                                                                        
1. Bradley 
2. Usage & Attitude (U&A) 
3. Marketing Information Systems (MkIS) 
4. Desk Research 
5. Marketing Decision Support Systems (MDSS) 
6. Total Quality Management (TQM) 
7. Customer Relationship Marketing 
8. fundamental marketing research 
9. validity 
10. retailers 
11. emotions 



 

                                                                                                                                        
1. applied marketing research  
2. segment 
3. problem 
4. STP (Segmentation, Targeting & Positioning) 



    

 

 

  

                                                                                                                                        
1. exploratory 
2. descriptive 
3. causal 
4. conclusive 

  

 

 

  

 



 

                                                                                                                                        
1. Mooi & Sarstedt 
2. Sony 
3. Honda  



    

 

 

 

                                                                                                                                        
1. descriptive surveys 
2. heavy users 


